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Transition and Behavior Management
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Identification

of Knowledge Need

Sharing of Collection of

Knowledge Knowledge

Creation of

Knowledge

Knowledge
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Training / Learning
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Measurements
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Output @ Suggestion, Visitor, Percentage of Volunteer in
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Outcome : Employee Safisfaction, Customer Satisfaction

Recognition and Reward
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self test

e System : Ease of use, Response time, Percentage
of system down

e Qutput : Suggestion, Visitor, Percentage of Volunteer
in Knowledge Organization

e Outcome : Employee Satisfaction, Customer Satis-

faction
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http://www.apgc.org
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4. Buckman Laboratories Knowledge Nurture

http://www. knowledge-nurture.com

3. CIo

http://www.cio.com
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http://www. Skyrme.com

7. Dialog on Leadership

http://www. Dialogonleadership.org

8. Ernst and Young
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international/Home
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12. KM Tool
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14. Knowledge Management
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15. Peter F. Drucker

http://www. Peter-drucker.com
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http://www.solonline.org
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27.

University of Kentucky

http://www.uky.edu

28.
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http://www.kmmagazine.com
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International Society for Knowledge Management

http://isko.org
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http://www.knowledgeboard.com
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